English 203

Research proposal reminders
Topics—

· Remember that the assignment asks that students focus on "one emerging technology or technology-related issue that is influencing, significantly affecting, or has the potential to change the field of professional writing." 
· In writing your proposal, you do not want to talk about why the topic is interesting to you; there will hardly ever be a situation in any job you have where you will be required to talk about why something is interesting to you. Rather, you will be asked to present why it is important to your company, clients, competitors, and/or the field of professional writing. Look back on p. 63 of The Craft of Research. Remember that in working through the little formula (topic/question/problem), the text explains, "when you move from questions to problems, you only translate that formula for working out the significance of the question to you into a way to find its significance to your readers" (Booth et al 63). In short, the significance of your research project should not be focused around what it can do for you, but what it can do for your readers and for the larger field of professional writing. 

Research Sources—

· For this topic, you will use secondary and tertiary sources (see Craft p. 76). You will not interview subjects nor will you use chat rooms and listservs to solicit information. You may use citations from archived chat rooms, listservs, weblogs, online and in print interviews, and other textual forms of documentation, but this project does not ask nor does it need primary sources. Please do not use them unless you have had a class in field research methods and human subjects research at Purdue. Project #2 addresses primary research and will provide the tools and techniques to allow you to perform primary research later in the semester.

Language and Style—

· The language and style of writing expected in Professional Writing classes is, well, professional. Most documents that you will produce in business and industry will not invite you to use "I," especially proposals or reports. At times, it may be useful to employ "I," but for the most part, "I" and "you" are seldom used. Instead, writers generally use phrasing such as "this report seeks to address a major issue in creating multi-use documents: portability."

· Another way of thinking about language and style is that professional writing is often audience-centered or reader-centered, not writer-centered. Therefore, writers always need to ask themselves, "how does this piece of writing help my audience or speak to my audience?" 

· Prose style in professional writing is straightforward and to the point—clear and concise. This makes sense considering that audiences for professional writing, because they work in business and industry, don't have time to wade through superfluous information. They need the writing to quickly provide the information that they need, to make clear what they are supposed to do, and to clarify what the writer is doing (or plans to do). So, for instance, in a research proposal, readers do not have time to wade through long explanations of how a writer came to his or her topic. Readers need to know why the research is important or necessary and what the research will accomplish. One easy test is to see if you can communicate the same information using fewer sentences. If so, you can probably edit for clarity and precision.

Final Notes—

· Remember that you won’t know everything about professional writing and/or about a potential topic. You're learning about your topic as you do your research. You're actually making knowledge about the topic as you research and discover information. All you need to do is to actually spend time researching. Part of this is finding out what people in professional writing are writing about (through journals and publications), finding out what technologies are new and emergent (through websites, zines, and online news publications), and discovering what topic seems important enough to spend time and energy discovering. The project is not merely about finding out information that's already out there, but it's about discovering and putting together new bits of information to create new knowledge.

· Remember that as you research your topic, some questions that will aid you in determining whether it is emergent or relevant are: how often is the topic discussed in the literature of professional writing? When and in what contexts? Has it been discussed only recently? Not at all? Where else is it being discussed and why (in other journals or publications from other areas like popular magazines)?

