English 488

Notes on Web Writing
Online professional portfolios often include a kind of "professional statement" that introduces the individual to his or her audience and lays out his or her professional commitments. Sometimes, on more informal websites, this might be called an "about me" or "about" page.

For our purposes this semester, you need to include some kind of web introduction to yourself. Remember that since it is on the web, you will not want to be too verbose, which might turn away your audience. You'll need to be succinct yet inviting.

These kinds of statements can range in content, but most of them include some combination of the following items:

Career goals and aspirations

Qualifications/background
Qualities

Interests

What the portfolio site does/what's included

Think of these statements as an introduction to who you are and what's available to visitors to your site. 
Tips on writing online
In many ways, a professional statement is similar to a biographical sketch--it explains who you are, your professional goals, and notable facts. It should be fairly short, since it will be on the web--a few paragraphs, which you might also be able to use in a cover letter when applying for positions. As many of you know, the cover letter allows you to state the position to which you're applying, to provide contact information, to attach the resume, and to include details that might not be apparent on the resume. The professional statement, then, allows you to articulate goals, career interests, and a sense of who you are. In short, it can help you stand out.

Here are some questions to consider when writing about yourself online:
· What's special, unique, distinctive, and/or impressive about you and your professional experiences?

· What details of your education and life experiences might help your audience better understand you or help set you apart from other applicants?

· When did you become interested in this field and what have you learned about it (and about yourself) that has further stimulated your interest and reinforced your conviction that you are well suited to this field? 

· How have you learned about this field--through classes, readings, seminars, work or other experiences, or conversations with people already in the field?

· If you have worked a lot during your college years, what have you learned (leadership or managerial skills, for example), and how has that work contributed to your growth?

· What are your career goals?

· Have you had to overcome any unusual obstacles or hardships (for example, economic, familial, or physical) in your life?

· What skills (for example, leadership, communicative, analytical) do you possess?

· Why might you be a stronger job candidate--and more successful and effective in the profession or field than other applicants?

· What are the most compelling reasons you can give for the hiring committee to be interested in you?
Video Resumes or Clips
There has been a recent move toward using digital media—video or audio content—as part of the professional portfolio and sometimes in place of print materials. Some of you may want a clip of your video work, if it is appropriate to your purposes. Or you may feel as if you can make a good pitch and want to add a video resume to your website. In either case, you will need to determine whether such digital media components are appropriate for your rhetorical purposes and for your particular career goals.
Examples
What do you think of the following two examples?

I have a BA in English and a MA in Counseling Psychology. I used to be a therapist. Now I like to say I counsel clients on the written word.
My love for writing started early. At age 7, I thought I was a poet. At age 17, I received a Nissan Journalism Scholarship award. But it’s only after getting published by Blue Mountain Arts and winning a poetry award from OnceWritten.com that I thought, “Maybe, just maybe, I could do this for a living.”

Since then, my articles have been published in both local and regional publications such as Spirituality & Health, Whole Life Times, Pacific Edge, HawaiiBusiness, Honolulu Star-Advertiser, and Waikiki. My work has been in Blue Mountain Arts and soon to be on an American Greetings card. I’ve been a copywriter for online retailers like Tiny Prints and Art.com and blogged for The Writer, and Beliefnet and currently write for Psych Central, and Intuit and I’m always adding new clips to my portfolio. 

I write about a variety of topics from small businesses to mental health and everything in between. The thread that ties them is my passion to inspire others through insight, empowerment and motivation.

You’ll find my writerly musings here. It’s a little bit of writing resources, helpful info and a way to reach out to other writers and those interested in hiring a writer. My real mission is to spread hope, positivity, and encouragement in the world through the written word. So expect a sprinkle of self-help/psychology, spirituality and creativity here and there. If you’re looking for inspiration on writing, creativity or motivation to follow your dreams, you found your tribe. If anything you see here resonates with you, drop me an email (bauyemura at gmail dot com), or connect with me on Twitter, Facebook, LinkedIn or Pinterest. I’m always open and excited about meeting like-minded folks.

Thanks for visiting my about page! As you may have noticed, I am a freelance writer and professional blogger who has been covering business and online marketing topics since 2008. 

After establishing my blog Kikolani, I began to expand my reach by contributing popular online publications including Search Engine Journal, Search Engine Watch, and Social Media Examiner. Around the same time, I entered the world of freelance writing and started working with awesome companies including KISSmetrics, Sprout Social, and Unbounce.

Since then, I’ve had the pleasure of helping many more amazing companies with content development including American Express, Bigcommerce, Capital One, CrazyEgg, Digital Marketer, FreshBooks, HubSpot, iAcquire, and SumAll. My freelance writing portfolio contains over 1,000 articles that have generated over 700k social shares. 

In addition to developing content, I have an audience of over 100k fans and followers across Facebook, Twitter, LinkedIn, Google+, and Pinterest. This allows me to distribute the content I create for clients to help them reach new audiences and grow awareness for their businesses, products, and services.

I have also completed the following programs and training.

· Hootsuite Certified Social Media Consultant, 2015

· Digital Marketer Customer Acquisition Specialist, 2015

· Digital Marketer Content Marketing Mastery, 2015

· Google Analytics Qualified Individual, 2015

· HubSpot Inbound Marketing Certification, 2014

· Copyblogger Certified Content Marketer, 2014

Want to learn more about how I can help you create blog content, ebooks, and lead magnets or simply learn why you need them in the first place? Be sure to contact me via email info@kristihines.com using the form below for more information about my services.

